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Rules applicable on influencer marketing Bl scouor e

. . . Co-regulatory guidance
NO - Consumer Authority (CA) guidance | | EyY — Audiovisual Media Services Directive

H *
I n keV I | Ia rketS .4aud ON labelling in social media; Committee | |introduces transparency requirements for the Self-regulatory guidance

DK - Danish Consumer Ombudsman guidance on disclosure; o Influ'encer Market!ng .(FIM) 'S first time in EU law. Transposition at national
developing ethical guidelines against level to be completed by 0972020 but delays...

Danish Veterinary and Food Administration food and feed company |
guidance and influencer guidance.

UK — Committee of Advertising Practice (CAP),
Advertising Standards Authority (ASA), and
Competition and Market Authority (CMA) guide;
ASA recommendations on disclosure; CMA

recommendatio IE — Advertising Standards
Authority for Ireland (ASAI)
guidance note on recognizability
of marketing communications

body and appearance pressures

SE - Swedish Consumer Agency guidance on FIN - Finnish Competition and Consumer
marketing in blogs and other social media Authority guidelines on influencer marketin

NL — Advertising Code Foundation (SRC) code on social media and
influencer marketing; bvA influencer marketing whitepaper

P

DE - Proposal to be presented
before the end of legislative term

CA - Competition Bureau
guidance; Ad Standards
draft best practice disclosure

guidelines

AT — Austrian Advertising
Council ethics code

IN — Advertising Standards Council of India
RO - Romanian Advertising (ASCI) guidelines for celebrities in advertising
Council (RAC) Code of introduce transparency requirements;
Advertising Practice guidelines for social media influencers to

FR — Bill on the commercial exploitation \ » /I promote products online are under consultation
AN

of the image of children <16 on VSPs;

BE - Belgian Advertising
Council (JEP) recommendation

o]

US - Federal Trade Commission for influencer marketin
quidelines on the use of

endorsements and testimonials in

advertising
French regulatory bod.y for adv'er'tlsmg IT — Advertising standards authority PH - Ad Standards Council
CO - Superintendence of (ARPP) recommendations on digital ad's (IAP) recommendations on social (ASC) digital guidelines for
Industry and Commerce (SIC) PT — Informative net\\Nork an\d content sharing :| regulate.d and non-regulated
i velopin idelin : categories
s developing guidefines gﬁsrr;:tjilcezsai?\d ES — Autocontrol-AEA Code \ \ - ° - — -
PE — Indecopi advertising commercial Pf Conduct for the use of UAE.- Natlorjal AU - Australlan Association of !\la’flonal
guide for influencers communication in the influencers Media Council (NMC) Advertlser,s (AANA) w, Ad
=" . content standards Standards’ guidelines; Australian
digital environment for licensed <‘ Influencer Marketing Council (AIMCO)
CL - Self-Regulation and Advertising Ethics — influencers Influencer Marketing Code of Practice
Council (CONAR) code of advertising ethics BR — Brazilian -
) Advertisers EgardA?Xlgé'c)lilggeRjr? l;‘algf:ci)::\ﬂlyMedia NZ - A.d vertising S‘tandards
AR — Draft law for legal framework for Association (ABA) Marketi = Authority (ASA) guidance
influencers in digital advertising services and best practice arketing note on identification of
electronic telecommunications networks advertisements; working on
* Focus only on certain key markets for global advertisers — this is not an exhaustive list of all legislative developments in all countries in the world. Date: January 2021 influencer guidance


https://www.asa.co.nz/wp-content/uploads/2018/02/FINAL-ASA-Guidance-Note-on-Identification-of-Advertisements-28-02-18.pdf
https://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/04372.html#sec01
https://adstandards.ca/about/public-service-announcement/truth-in-advertising-matters/
https://www.forbrugerombudsmanden.dk/media/49732/gode-raad-til-influenter-om-skjult-reklame_m-billeder.pdf
https://www.foedevarestyrelsen.dk/Leksikon/Sider/Markedsfoering_som_virksomhed_via_influencer.aspx
https://www.foedevarestyrelsen.dk/Leksikon/Sider/Markedsfoering_som_influencer.aspx
https://www.konsumentverket.se/for-foretag/marknadsforing/marknadsforing-i-sociala-medier-och-bloggar/
https://www.jep.be/sites/default/files/rule_reccommendation/recommandations_du_conseil_de_la_publicite_influenceurs_en_ligne_fr.pdf
https://icas.global/wp-content/uploads/2017_02_15_PH_ASC_Digital_Guidelines.pdf
https://www.ftc.gov/sites/default/files/attachments/press-releases/ftc-publishes-final-guides-governing-endorsements-testimonials/091005revisedendorsementguides.pdf
https://eur-lex.europa.eu/eli/dir/2018/1808/oj
https://ascionline.org/images/pdf/guidelines-for-celebrities-in-advertising.pdf
https://consumeraffairs.nic.in/sites/default/files/file-uploads/latestnews/Draft%20guidelines%20for%20stakeholders%20consultation.pdf
https://www.werberat.at/layout/ETHIK_KODEX_1_2020.pdf
http://aana.com.au/content/uploads/2018/10/AANA_Clearly-Distinguishable-Advertising_2018-2.pdf
https://adstandards.com.au/blog/ad-standards-guidelines-influencers?__cf_chl_jschl_tk__=a077c96250f51c0a9759e7532e8702b6d0d01563-1579017922-0-AcE93cPD4mWQLKuQ2g7VnCxHq0lljVDH1t-ERHPjXiNTDjYdoP_WsBdg9dev4u0yT6wVOzWfh18nq2iyCeaLPMLaBAndmrPglvvk_Zxfpaj1JvjGPaP1_z_FLQontni1f0DPPcEpWmEGXM-J3B4zTc_ukEQQQPHGHL7S3kAaAQ-xFqbmGf9xoaoVrmEGVQY-DYUAQ1WBY7GtZ737e6DBlzAtGN20qI12c0Gaf88mPad6ewCFVFaxulpfDzAuS-59iQS_lEgwFbRo8zRtpjV6HRfkoyGIWcr3NWn1J_UGeOnzwCAR70lnfRCqoxSgZ__dgg
https://wfanet.org/l/mailing2/link/610c718f-d2a2-46ca-a532-741e904dcf47/9152
https://www.indecopi.gob.pe/documents/20182/3979412/Publicidad+Digital.pdf/186e5bc2-42c6-9a30-1d5c-dff598e82358
http://aba.com.br/wp-content/uploads/2020/09/10principios-da-publicidade-responsavel.pdf
https://www.consumidor.gov.pt/gestao-ficheiros-externos/guia-boas-praticas-digitais_2019-pten-pdf.aspx
http://www.arb.org.za/assets/appendix-k.pdf
https://www.conar.cl/wp-content/uploads/2019/03/CodigoDeEtica-CONAR_v6.pdf
https://www.forbrukertilsynet.no/content/2018/01/The-Consumer-Ombudsmans-guidance-on-labelling-advertising-in-social-media.pdf
https://www.anfo.no/ny-selvreguleringsordning-av-etiske-retningslinjer-mot-kroppspress
https://www.asa.org.uk/uploads/assets/uploaded/3af39c72-76e1-4a59-b2b47e81a034cd1d.pdf
https://www.asa.org.uk/uploads/assets/uploaded/e3158f76-ccf2-4e6e-8f51a710b3237c43.pdf
https://www.gov.uk/government/publications/social-media-endorsements-guide-for-influencers/social-media-endorsements-being-transparent-with-your-followers
https://www.asai.ie/wp-content/uploads/ASAI-Guidance-Note-on-Recognisability-in-advertising-V1-Nov-16.pdf
https://www.rac.ro/en/cod/the-code-of-advertising-practice
https://nmc.gov.ae/en-us/E-Participation/Documents/NMC%20AD%20Guide%20EN.%20PDF%20presntation.pdf
https://www.autocontrol.es/2020/10/09/la-aea-y-autocontrol-establecen-un-codigo-sobre-el-uso-de-influencers-en-la-publicidad-tras-la-aprobacion-del-protocolo-suscrito-con-los-ministerios-de-asuntos-economicos-y-de-consum/
https://www.iap.it/social-network-e-content-sharing/
https://www.arpp.org/nous-consulter/regles/regles-de-deontologie/digital-advertising-and-marketing-communications-code/
https://www.senado.gob.ar/parlamentario/comisiones/verExp/1358.20/S/PL#textoOriginal
https://www.kkv.fi/en/decisions-and-publications/publications/consumer-ombudsmans-guidelines/by-subject/influencer-marketing-in-social-media/
https://www.reclamecode.nl/nrc/reclamecode-social-media-rsm/
https://www.bva.nl/artikelen/2019/openbaar/bva-publiceert-praktische-whitepaper-en-checklist-influencer-marketing
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Argentina Regulation « NEW: Draft law for legal framework for influencers in digital advertising services and electronic telecommunications networks
WEA member » Australian Association of National Advertisers (AANA) - Clearly Distinguishable Advertising Best Practice Guideline
Australia .
Initiative « Australian Influencer Marketing Council (AIMCO) - Influencer Marketing Code of Practice
Inrdel;sl;clraytisoerl]f- e Jury voor Ethische Praktijken inzake reclama (JEP) - Recommendations on Native Advertising
Belgium
Wli:;:trir;iir:eber * Union Belge des Annonceurs (UBA) is working on an influencer code with different associations and RvdR ./ JEP.
Regulation » Brazilian Advertisers Association (ABA) - 10 Best Practices for Responsible Advertising on Digital Media
Industry self- .. . . . . .
Canada reslEden Advertising Standards Canada (ASC) - Interpretation Guideline on Testimonials, Endorsements, Reviews
. « Danish Consumer Ombudsman (DCO) - Guidelines on influencers on social media and blogs
Denmark Regulation . . . . . . . .
« Danish Veterinary and Food Administration — Marketing food and feed company guidance and influencer guidance
Finland Regulation « Finnish Competition and Consumer Authority guidelines on influencer marketing in social media

*Regulation = statutory restrictions, drafted and enforced by public bodies
Industry self-regulation = drafted and enforced by advertising standards bodies
*WFA member initiatives = voluntary industry initiatives going beyond rules or standards


https://www.senado.gob.ar/parlamentario/comisiones/verExp/1358.20/S/PL#textoOriginal
http://aana.com.au/content/uploads/2017/01/AANA_Distinguishable-Advertising-Best-Practice-Guideline__Final.pdf
https://wfanet.org/l/mailing2/link/610c718f-d2a2-46ca-a532-741e904dcf47/9150
https://wfanet.org/l/mailing2/link/610c718f-d2a2-46ca-a532-741e904dcf47/9152
http://www.easa-alliance.org/sites/default/files/JEP_NATIVE_native_advertising_recommandations_cp_fr_2016.pdf
http://aba.com.br/wp-content/uploads/2020/09/10principios-da-publicidade-responsavel.pdf
https://www.adstandards.com/en/standards/interpretationGuideline5.aspx
https://www.forbrugerombudsmanden.dk/media/49732/gode-raad-til-influenter-om-skjult-reklame_m-billeder.pdf
https://www.foedevarestyrelsen.dk/Leksikon/Sider/Markedsfoering_som_virksomhed_via_influencer.aspx
https://www.kkv.fi/en/decisions-and-publications/publications/consumer-ombudsmans-guidelines/by-subject/influencer-marketing-in-social-media/
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Where
Regulation
France Industry self-
regulation
Regulation

Germany

Industry self-
regulation

Regulation

Industry self-regulation

Industry self-

Ital .
taly regulation

Netherlands WFA member initiative

Industry self-

New Zealand .
regulation

IRedgulation = statutory restrictions, drafted and enforced by public bodies
n

What

Bill on the commercial exploitation of the image of children under 16 on video sharing platforms (VSPs)

The Advertising Professional Regulatory Authority (ARPP) - recommendation on digital advertising (with section on influencer
marketing)

State Media Authorities Guidelines for Advertising in Social Media

German Federal Ministry of Justice and Consumer Protection (BMJV) has proposed to specify how influencers should disclose their
posts. The proposal states that disclosure is not required in cases where the post primarily serves to inform people and for which the
influencer has not received any monetary compensation or other benefits.

Wettbewerbszentrale - Guide to the labelling of advertising on Instagram

NEW: Draft - Central Consumer Protection Authority (Prevention of Misleading Advertisements and Necessary Due Diligence for
Endorsement of Advertisements) Guidelines.
Advertising Standards Authority for Ireland (ASAIl) - Guidance note on recognisability of marketing communications

Public Relations Institute of Ireland (PRII) - Guidelines on Engagement with Social Media Influencers

Instituto dell’Autodisciplina Pubblicitaria (IAP) - Digital Chart

bvA white paper on influencer marketing
Advertising Standards Authority (ASA) - Guidance Note on Identification of Advertisements

The Advertising Standards Authority in New Zealand has recently developed AdHelp guidance to support responsible advertising and the
requirement for Influencers to clearly identify advertising content to their audiences. As part of this process they are calling for
submissions on the Influencer Guidelines consultation document. Deadline for submissions was 5 August.

ustry self-regulation = drafted and enforced by advertising standards bodies
WFA member initiatives = voluntary industry initiatives going beyond rules or standards


https://wfanet.org/l/mailing2/link/3d9422f8-1aa5-4e97-bc91-cb729fea20d2/8720
https://www.arpp.org/nous-consulter/regles/regles-de-deontologie/communication-publicitaire-digitale/#toc_11508145569626
https://www.die-medienanstalten.de/fileadmin/user_upload/die_medienanstalten/Themen/Werbeaufsicht/FAQ-Flyer_Kennzeichnung_Werbung_Social_Media.pdf
https://www.bmjv.de/SharedDocs/Gesetzgebungsverfahren/Dokumente/Regelungsvorschlag_Influenzer.pdf;jsessionid=5DD0505B02153FE43E0F9117092EB32A.1_cid297?__blob=publicationFile&v=1
http://www.easa-alliance.org/sites/default/files/WBZ_Leitfaden_zur_Kennzeichnung_von_Werbung_auf_Instagram_%5B2%5D.pdf
https://consumeraffairs.nic.in/sites/default/files/file-uploads/latestnews/Draft%20guidelines%20for%20stakeholders%20consultation.pdf
http://www.asai.ie/wp-content/uploads/ASAI-Guidance-Note-on-Recognisability-in-advertising-V1-Nov-16.pdf
https://www.prii.ie/assets/uploads/documents/Social%20Media%20Guidelines.pdf
https://www.iap.it/wp-content/uploads/2017/11/Digital-Chart-IAP-VERSIONE-ONLINE-ENG.pdf
https://www.bva.nl/artikelen/2019/openbaar/bva-publiceert-praktische-whitepaper-en-checklist-influencer-marketing
http://www.asa.co.nz/codes/code-guidance-notes/guidance-note-identification-advertisements/
https://global.us16.list-manage.com/track/click?u=04f3d99e04ea317be7fcf9952&id=683e8c83db&e=5c26ef0648
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Who

What

Industry self-

SLHEERE regulation

Industry self-
regulation
WFA member initiative

Industry self-
regulation

WPFA member initiative

Industry self-
regulation

WFA member initiative

Regulation

WPFA member initiative

IRedgulation = statutory restrictions, drafted and enforced by public bodies
n

Advertising Standards Authority of Singapore (ASAS) - Guidelines for Digital and Social Media Marketing

IAB Spain — Legal guide on Influencer Marketing

NEW: AUTOCONTROL and AEA code of conduct on influencer marketing

Sveriges Annonsorer - Recommendations for bloggers and IAB Influencer Handbook

The Swedish Consumer Agency (Konsumentverket, KO) - Guidance on marketing in blogs and other social media

Committee of Advertising Practice (CAP) - Guidelines on Online Affiliate Marketing and Influencer’s Guide to making clear that ads are
ads

ISBA - Influencer Contract Template

FTC Advertising Disclosures Guidance for Online Influencers

FTC Guides Concerning the Use of Endorsements and Testimonials in Advertising

Word of Mouth Marketing Association = Guide to Influencer Marketing

Association of National Advertisers (ANA) = Survey Report: "How ANA members are using influencer marketing”

ustry self-regulation = drafted and enforced by advertising standards bodies
WFA member initiatives = voluntary industry initiatives going beyond rules or standards


https://asas.org.sg/news/post=537
http://iabspain.es/wp-content/uploads/12Guialegal_influencers.pdf
https://www.autocontrol.es/2020/10/09/la-aea-y-autocontrol-establecen-un-codigo-sobre-el-uso-de-influencers-en-la-publicidad-tras-la-aprobacion-del-protocolo-suscrito-con-los-ministerios-de-asuntos-economicos-y-de-consum/
https://www.annons.se/system/files/bloggrekommendationen_2015_0.pdf
https://iabsverige.se/wp-content/uploads/Influencer-handbok-2017.pdf
http://www.easa-alliance.org/sites/default/files/Sweden_INFLUENCERS_vagledning_om_marknadsforing_i_bloggar-201511-tillganglig-konsumentverket.pdf
https://www.asa.org.uk/advice-online/affiliate-marketing.html
https://www.asa.org.uk/uploads/assets/uploaded/3af39c72-76e1-4a59-b2b47e81a034cd1d.pdf?utm_source=Advertising%20Matters%20Account&utm_medium=email&utm_campaign=9889217_advertising%20matters%2028.09.18&dm_i=1R7F,5VYKH,QP88A9,N10H1,1
https://members.isba.org.uk/Account/Login?ReturnUrl=%2FsecuredDocument%2F%3FdocumentName%3D%2F1751%2Fjo-farmer.pdf%26crmProductID%3D54146000026337007
https://www.ftc.gov/news-events/press-releases/2019/11/ftc-releases-advertising-disclosures-guidance-online-influencers
https://www.ftc.gov/sites/default/files/attachments/press-releases/ftc-publishes-final-guides-governing-endorsements-testimonials/091005revisedendorsementguides.pdf
http://womma.org/free-womm-resources
https://www.ana.net/miccontent/show/id/ii-2018-members-using-influencer

